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Al Tompkins: Aim for theHeart before purchasing it in order to gage whether or not it would be worth my time,
and all praised Aim for the Heart:

0 of 0 people found the following review helpful. This book isaMUST or any journalist!By Dani Stewartl'm writing
thisreview in the wake of Brian Williams' 6-month suspension. Thisisthe 1st edition of Al's book. Much of the same
information in the second book, isin this book. The 2nd edition is better, and contains even better examples of great
journalism. But both books contain some great information that isa MUST for ANY journalist, whether you are atape
editor, photographer, director, reporter, anchor, producer or news director. | can't highly-enough recommend Al's
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books and teaching. Anything from Al Tompkinsis agreat investment, and well-worth any money you spend on it.
The investment will come back to your career in spades.O of 0 people found the following review helpful. this book is
just that amazing. | don't wanna oversell it because then you'd ...By Chivonel think | just about highlighted every
single page, lal, this book isjust that amazing. | don't wanna oversell it because then you'd think | was overselling it,
so how about you just purchase it and evaluate it for yourself!0 of 0 people found the following review helpful. READ
THIS BEGINNING JOURNALISTS!!BY Phil PrazanThisis amust and should be the first thing you read before
starting your first job. Period. Buy it and reread it over and over.

The goal of thisbook isto help professional broadcast reporters, producers, and photojournaliststell stronger stories. It
can serve as aguide for news managers whose job it isto train, coach, and inspire others. Veteran journalist Al
Tompkinsis Broadcast and Online Group Leader for the Poynter Institute for Media Studies.

About the AuthorAl Tompkinsis one of America's most honored local broadcast journalists. He is the recipient of the
National Emmy, five National Headliner Awards, the Japan Prize, two Iris Awards, the Robert F. Kennedy Award, the
National Bar Association Silver Gavel and The Clarion Award. The National Press Photographers Association
awarded him the Jack Lemon award in 2001 for outstanding service to photojournalism. In his 25 years of working in
local broadcast news he has been a photojournalist, reporter, producer, investigative reporter, director of special
projects and investigations, assistant news director and news director.



