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Kathy Dempsey : The Accidental Library Marketer  before purchasing it in order to gage whether or not it would 
be worth my time, and all praised The Accidental Library Marketer: 

0 of 0 people found the following review helpful. Five StarsBy Anne T.Great information for the librarian without a 
business background.2 of 3 people found the following review helpful. The Accidental Library MarketerBy Book 
SeagullI do research about "Library Marketing". This book shows well the concepts and practical ideas of "Library 
Marketing". I think every librarian, researcher, and professor in Library Science needs to read this book. As the author 

http://f3db.com/pub/links.php?id=1573873683


says, the class of "Library Marketing" is needed at Library and Information School. This book can be read easily. The 
author writes like narration with simple and easy expressions. Library is a treasure from ansient world. It keeps 
growing. And librarians can know how to make the libraries better, central in community, core in any organization 
with this book.0 of 1 people found the following review helpful. Accidental LibraianBy Fulton County Public 
LibraryThis is a very informative book that allows you to see what a librarian does beyond their job description aptly.

The Accidental Library Marketer fills a need for library professionals and paraprofessionals who find themselves in an 
awkward position: They need to promote their libraries and services in the age of the internet, but they ve never been 
taught how to do it effectively. This results-oriented A-to-Z guide by Kathy Dempsey longtime editor of the Marketing 
Library Services newsletter reveals the missing link between the everyday promotion librarians actually do and the 
real marketing that s guaranteed to assure funding, excite users, and build stronger community relationships. 
Combining real-life examples, expert advice, and checklists in a reader-friendly style, this is the complete how-to 
resource for successful library marketing and promotion.

From BooklistThis guide, written for both the beginner and the seasoned library staffer, offers ways to market 
effectively. Author Dempsey (a librarian and marketing consultant) covers basics such as doing assessments, using 
demographics and expert wisdom, getting buy-in, understanding the marketing cycle, and making the librarys Web site 
an effective marketing tool. Three appendixes provide reprints of articles originally published in the Marketing Library 
Services newsletter, which Dempsey edits. Numerous useful examples and checklists help illustrate the concepts 
discussed in the text. This practical guide should help the reader improve or initiate effective marketing for libraries. 
An accompanying Web site is at www.LibrariesAreEssential.com. --Patricia Hogan 


