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Mark J. Eschenfelder, Ming Li : The Economics of Sport (Sport Management Library) before purchasingitin

order to gage whether or not it would be worth my time, and al praised The Economics of Sport (Sport Management
Library):

0 of 0 people found the following review helpful. One of the Worst Textbooks Ever WrittenBy M. R. M.Absolutely
awful text. Not only was Wikipedia cited twice within the first chapter as a " credible source,” but there are significant
editing, spelling, and grammatical errors throughout.0 of 0 people found the following review helpful. This book has
so many spelling and grammatical errorsit isn't even funny.By kaybeegenieEditor should be fired. This book has so
many spelling and grammatical errorsit isn't even funny.1 of 13 people found the following review helpful.

Economics of SportBy yuuyaragll am still waiting for the book. | am curious why | was to report on abook | never
received?


http://f3db.com/pub/links.php?id=1885693729

Written for students with some exposure to economics concepts and analysis, ""Economics of Sport" isideal for a
lower division elective course for economics majors, for master's students in sport management, or for economics
professors who are in the process of |earning more about the sport industry. Inits newly updated 13 chapters, this
second edition defines the sport industry and reviews economic concepts before examining in detail such central issues
as benefits and costs, the theory of the firm, profit maximisation as a major motivator, and alternative motivatorsin
non-profit organisations. Drawing the student deeper into the functions and limits of sport economics, the book
discusses elasticity of demand and supply, and examines market structures, from perfect competition to monopolies,
analyses various reasons for government-provided sport, community sport, and private enterprise, and the reasons for
mergers and acquisitions. The book also: assesses the contribution of the sport industry to the U.S. economy; surveys
and relates the economic impact studies used to justify spending, the labour-related issues in the sport industry,
including professional athletes, public relations directors, and sales representatives in various types of sport firms and
organisations; and details the economic theories related to both government and industry self-regulation applicable to
the sport industry, and the antitrust laws and their applications in the sport industry. "Economics of Sport" isa
thorough and accessible text, perfect for everyone who wants a complete understanding of the sport industry today.

From the PublisherIn F.I.T.'s latest effort to add dimension to our publications, we now offer Professor Packetsto
supplement several of our bestselling Sport Management Library textbooks. Each Professor Packet is a collection of
PowerPoint slides designed to enhance the classroom experience. They contain questions for discussion; classroom
activities; terms to define; photos, tables, and figures from the book; and in some cases, links to related resources or
Sport Marketing Quarterly articles. The Professor Packet is available free to professors who adopt the text for usein a
high school, undergraduate, or graduate school course, or an employee training seminar. Contact F.I.T. for more
details.About the AuthorDr. Ming Li is an associate professor of recreation and sport management at Georgia Southern
University. He coordinates the sport management program and teaches courses on sport management, the economics
of sport, financial management of sport, facility and event management, international sport management, management
of sport organizations, and research methods and statistical applications in recreation and sport management. His
major interests are in financial and economic aspects of sport and comparative sport management. He was chair of the
Sport Management Council of the National Association for Sport and Physical Education (NASPE), and director of
the Sport Management and Administration Commission of the International Council for Health, Physical Education,
Recreation, Sport and Dance (ICHPERSD). Dr. Li is currently serving on the Sport Management Program Council
(SMPRC). In 1996, he worked for the Atlanta Committee for the Olympic Games (ACOG) as an Olympic Envoy.
Susan Hofacre, PhD, is the director of the sport management program and a professor of sport management at Robert
Morris College in Pittsburgh, PA. Her research focuses on marketing and economics of sport. She has taught courses
on the economics of sport in the U.S. and in Greece. She has served as a featured speaker at sport industry conferences
and works as a consultant for sport and recreation organizations in conducting economic impact and marketing studies.
Dr. Hofacre received her doctorate from the University of California, Riverside, and a master's in sports administration
from Ohio University.Dr. Dan Mahony is an assistant professor in sport administration and director of the sport
administration program at the University of Louisville. Dr. Mahony has a BS in accounting from Virginia Tech, an
MS in sport management from West Virginia University, and a PhD in sport management from Ohio State University.
He has previously worked for the accounting firm of Peat Marwick Main Co., the North Hunterdon High School
Athletic Department, the West Virginia University Athletic Department, the University of Cincinnati Athletic
Department, and the Cincinnati Reds. Dr. Mahony currently teaches classes in sport finance, sport sociology,
management in sport, and athletics and higher education. Dr. Mahony is an active researcher and has had recent
articles published in Sport Marketing Quarterly, International Sports Journal, Sport Management , I nternational

Journal of Sport Marketing and Sponsorship, Journal of Sport Management, and Journal of Sport and Social |ssues. He
has also made a number of presentations at the North American Society for Sport Management's annual conference
and at the European Congress on Sport Management.



